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The CartoonLink® Members Program

“Your postcards outper-
Jformed everything else
we ve ever done on tel-
evision, radio, print -- or
direct mail. Bravo!”

- Paul Shomer
Standard Parking
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Drawing Attention by Stu Heinecke

Now available on iBooks, Kindle, Nook,
Sony Reader, GoogleBooks and PDF

Are you a fan of the effect of cartoons, but not quite ready to join one of our
marketing programs? That'’s what the CartoonLink Members Program is for.
Membership includes a monthly newsletter, webinar and unlimited use of our
cartoons in your one-at-a-time e-mail correspondence.

It's a way to keep in touch and keep up to date with this rapidly expanding
story, and a way to find the best possible uses of cartoons in your own projects.
And it’s a way to put our cartoons to use in your life right now, with entertaining
e-mails to friends and colleagues, even sales prospects that will make you truly
stand out.

It's also a way for you to get comfortable with our system and find ways to put
our various programs to work in your campaigns, projects and more.

The Product: \We've set up a special CartoonLink e-card center to allow mem-
bers to send personalized cartoons as one-at-a-time regular e-mail correspond-
ence, complete with your branding. Members can also participate in a monthly
webinar with CartoonLink founder Stu Heinecke, and receive our monthly
newsletter to teach you about the use of cartoons in all sorts of missions, to
keep you on top of latest developments and meet some of our cartoonists.

Membership: Membership in the CartoonLink Members Program is simple.
It's a monthly charge of $25 on your credit card, with no minimum term.

Alternatives: The CartoonLink Members program is for people who want to use
our system, but aren’t quite ready to join one of our active marketing programs. If

you are ready to start boosting your results, join any of our programs. The Postcard
and e-Mail programs get you out to a broad audience, the BigBoards programs get
you into your top prospects offices. Buy Stu’s book to learn more about how to use
these programs.



